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Video interaktif merupakan media pembe ngan, memadukan elemen visual, audio,
teks, dan grafis disertai fitur intera : i eramyaktif dalam proses pembelajaran.
Penelitian ini bertujuan untuk erta menguji kelayakan dan
efektivitasnya dalam meningKat cupy kemasan produk. Metode
yang digunakan adalah Research 1 e ‘ odel pengembangan ADDIE
(Robert Maribe, 2009) ya
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ABSTRACT

I )y [integrating visual, audio, text, and graphic elements
n ero y rning process. This study aims to develop
i ess‘in improving students' ability to design
product packaging mockups. dhe methods employedy is Research and gBevelopment (R&D), adapting the ADDIE
development model (| RMMV,@F@ l’téé';N eﬂ@¥ I7ro ulFta'll ases: Analysis, Design,
Development, Implementation, and Evaluation. The research subjects were eleventh-grade students majoring in Visual
Communication Design (DKV) at SMK Negeri 8 Surabaya. Product validation was conducted by media experts, content
experts, and instructional design experts to ensure the medium's feasibility prior to field testing. Effectiveness was
measured using performance-based pretest and posttest instruments, which were then analyzed using a paired sample t-
test with SPSS. The analysis results showed a t-value of -10.533 with degrees of freedom (df) = 19 and a significance value
of <0.001 (p < 0.05), indicating a significant difference between the pretest and posttest scores of students in class X DKV

2 at SMK Negeri 8 Surabaya. These findings indicate that the interactive video medium is effective in improving students’
ability to design product packaging mockups, particularly in producing food product packaging designs.
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