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Abstract

Codeswitchingisphenomenonwhichoccursinbilingualcountry,suchus,Indonesia.Codeswitchingisthe
processofswitchingormixingtwolanguagesormorewithinorbetweensentence.Mostofresearchers
analyzecodeswitchinginoraltext.So,thisstudyusedwrittentexttobeanalyzed,speciallyinComputer
MediatedCommunication(CMC).CMCisthecommunicationbetweenhumanbycomputer.Thisstudyused
Instagram ofDianPelangiwhoisfamousdesigner.Thisstudyfocusedonhercaptionwhichiscategorized
asasynchronousCMC.Theaim ofthisstudyistouncoverthereactionsofherfollowerstowardscode
switchinginhercaption.Questionnairewasthetechniquetocollectthedata.Theresultsofthisstudy
revealedthatmostoftheparticipantsassumedthattheuseofcodeswitchingbyDianPelangiispositive.
However,thehalfofparticipantspreferifsheemployedonlyonelanguagewhilewritingcaption.
Keywords:languageattitude,codeswitching,Instagram

Abstrak

Alihkodeadalahfenomenayangterjadidinegaradwibahasa,sepertiIndonesia.Alihkodeadalahproses
pengalihanataupencampuranduabahasaataulebihdidalam kalimatataudiantaraduakalimat.Sebagian
besarpenelitimenganalisisalihkodedalam tekslisan.Jadi,studiinimenggunakantekstertulisuntuk
dianalisis,khususnyadalam komunikasitermediasikomputeryangartinyakomunikasiantaramanusia
menggunakankomputer.StudiinimenggunakanInstagram DianPelangiyangmerupakandesainerterkenal.
Studiinimemfokuskanpadacaptiondalam Instagram yangdikategorikansebagaikomunikasitermediasi
komputerasynchronous.Tujuandaristudiiniadalahuntukmengetahuireaksipengikutnyaterhadapalih
kodeyangdilakukanolehDianPelangi.Kuisioneradalahteknikuntukmengumpulkandata.Hasildaristudi
inimenyatakanbahwapenggunaanalihkodeolehDianPelangiadalahpositif.Namun,sebagiandarimereka
lebihsukajikaDianPelangimenggunakansatubahasasaatmenuliscaption.

Katakunci:sikapbahasa,alihkode,Instagram

INTRODUCTION

Atthebeginningofthetwentiethcentury,the

conceptof bilingualism becomes broader.Itwas

known as the equalof the competence of two

languages(Mackey,2005).Bloomfield(1933)stated

thatbilingualism asthenativespeakerisdesireto

mantainoftwolanguages.Haugen(1953)explained

bilingualism asthemasteryto createthecomplete

meaningful utterances in the other language.

Meanwhile,Mackey(1959)consideredbilingualism is

notonlytheuseoftwolanguages,butalsoseveral

languages.Inotherwords,bilingualism istheabilityto

makethecomprehensivemeaningfulutterancesusing

morethantwolanguages.

Thepeoplewholiveinbilingualism countryhas

agoodcompetencetoswitchalanguagetoanother

language or mix word,phrases,or clauses in a

structureofanotherlanguage,suchasIndonesia.Most

ofpeopleinIndonesiaarebilingualpeople.Itsupports

withmanytribesinIndonesiaandeachtribehastheir

ownlanguage.Theyspeakwiththeirfamilyusetheir

owntribelanguageorlocalnativelanguageandthey

speak with people from the other tribe using

Indonesianlanguageasthenationallanguage.They

alsouseIndonesianlanguageinformaloccasion,such

as,politic discussion and administration occasion.

Meanwhile,IndonesianpeoplespeakEnglishlanguage

withpeoplewhocomefrom theothercountries.So,

that is why code switching is a widespread

phenomenoninabilingualism ormultingualism country

(RiehhlcitedinShay,2015).

Hoffmann(1991)statedthatcodeswitchingis

linguitic varieties which is involving two languages

within the same speech or during the same

conversations. In addition,Wardaugh (2006)noted

thatcodeswitchingistheprocesstheswitchingor

mixing code to anothercode wheneverthe people



speakanddecidetoswitchormixeveninveryshort

utterances.Codeswitching(alsoknowascodemixing)

canhappeninconversationbetweeninterlocutor’sturn

orwithinasinglespeaker’sturn.Codeswitchingisnot

only found in oraltext but also in written text

(Wulandari, Marmanto, and Sumarlam, 2016).

Hoffmann(1991)alsostatedanalternatefrom one

languagetoanotherbyaspeakerorwriterbetween

theirdiscoursesorsometimeseveninthemiddlewhen

creatingsentences.Meisel(1994)citedinShay(2015)

statedthatcodeswitchingisaskillofthespeakersin

both pragmatic and gramatical aspects of the

languagesthattheyused.

Riehhl(2005)citedinShay2015andNovianti

(2013) said code switching is a sociolinguistics

phenomenonwhichhappensinaspeechcommunity

thatusingtwoormorelanguagesorcodes.Indonesia

istheoneofcountrythatusingtwolanguagesormore

languages to communicate.So,when Indonesian

peopleswitchalanguagetoothers,itisnotsurprising

thingagain.However,itmusthavedecisioninacertain

speechcommunitytousetwoormorelanguagesonit

(Novianti,2013).

Therefore,thedefinitionofcodeswitchingis

theabilityofthespeakerto usetwo languagesor

switchalanguagetoanotherlanguageeveninavery

shortutterancethatcanoccurbetweentwospeakers

orsinglespeaker’sturn.Itcanhappeninoraltextand

also written text. The speakers who have skill

employing two ormorelanguages,theyautomically

know theruleofpragmaticandgrammaticalofthose

languages.

Shay (2015)and Halim and Maros (2013)

stated that many scholar are interest to do

investigatingthisphenomenonthelasttwentyyears.

Consequently,code switching as a topic forthis

researchstudyisnotsurprisinganymore.

Wulandari,Marmanto,and Sumarlam (2016)

statedthatcodeswitchingcanemergeinanoraltext

orwrittentextinanoveloranotherwork.Halim and

Maros (2013)said thatcode switching commonly

happens in an oraltextratherthan written text.

Moreover,manystudieshaveinterestedanalyzingthe

codeswitching inoraltextratherthanwrittentext.

However,theresearcherrecentlyfindspeopledocode

switching in a written texton the interneteasily.

Novianti(2013)explained thatnowadays,switching

languagesisappliedcommonlyindailyconversation

ontheinternet.

Romiszowski& Mason(2004)citedinHalim

andMaros(2013)andHerring(1996)citedinClaros

andIsharyanti(2009)notedthatsystem thatcanbe

usedbypeopletocommunicatewithotherpeoplevia

internetand computercan be called as Computer

Mediated Communication (CMC).Romiszowskiand

Mason(2004)saidthatCMChasmanychoiceswhich

are electronic mail,computerconferencing,bulletin

boards,anddiscussionlists.Besidethat,chatrooms,

blogs,socialnetworking sites,instantly delivered

message,andetc.arealsoincludedCMC(Halim and

Maros,2013andClarosandIsharyanti,2009).CMCis

divided into two types which are synchronous

communication and asynchronous communication.

Synchronous communication is directinteraction.It

meanspeopledocommunicatingordiscussingatthe

sametimesuch asviaWhatsapp,Messenger,chat

rooms, instant messaging, and many more.

Asynchronouscommunicationisindirectinteraction.It

meanspeopledonotcommunicateatthesametime

likeviaelectronicmail,blog,Facebookstatusupdates

(Halim and Marlos,2013),and etc. From those

explanations,Instagram is also including as CMC

becausepeoplecancommunicateeachotherusing

Instagram eventhroughdirectmessageorcomment

oncoloumnofphotoorvideo.However,thisstudyonly

focusesonasynchronouscommunicationwhichisthe

captionofphotoorvideo.

Instagram isanapplicationtosharephotoand

videothatmakespeopletakingpicturesorvideos,and

uploadingthem inthisapplication.From thelastdata

in2017 bySusanRose,ProductMarketing Director

Instagram,theInstagram usersinIndonesiaisabout

45 million.TheInstagram usersin Indoensia come

from whateveragesandjobs.TheIndonesianartists

use this socialmedia to share theirexperiences,

memories,ordailyactivities to theirfans.In other

words,Instagram isoneofthesocialmediathatmakes

theartistsareclosertotheirfans.Inaddition,theycan

promotetheirworks.

Oneofthem isDianPelangi.Sheisafamous

designerinIndonesiawhichishercarrierhavebeen

throughInternationallikely,ParisFashionWeek.Her

Instagram followersareabout4.8millionsofpeople.

Shealwayssharesherstoryorexperienceabouther

fashionshow.Sheuploadsherbestphotosinherown

Instagram andcertainlyshewritesafewsentencesto

explain the photos in the column ofcaption.She

alwaysdoescodeswitchinginfewlanguages,suchas

Englishlanguage,Arabianlanguage,Francelanguage,

andIndonesianlanguagewhiledescribingthephotosin

her caption. Hoffman (1991) stated that code

switchingastheexchangeemployoftwolanguagesin

thesamespeechorinthesameconversation.Margana
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(2010)alsoexplainedthatcodeswitchingisasthe

transferfrom a language to anotherlanguage in a

severalcommunicationeventeveninanoraltextor

writtentext.Below theexampleofcodeswitchingis

usedbyDianPelangi.

“Berakhir pekan bersama ukthies dan akhies
@kafilah.sholihindikediamankak@nadiahfdankak
@erhendriks,terimakasih untuk shohibulbaityang
sudah menyediakan tempat…….buat teman-teman
yang penasaran bisa nonton LIVE video nya di
Instagram @kafilah.sholihin ya… totally worth to
watch…”uploadedonNovember,252017.

ShewritesacaptioninIndonesianlanguage;however

sheusesaphraseorsomephrasesinEnglishand

Arabianlanguages(inboldwords)withinasentence.

Absolutely,she does code switching in writing her

caption.

English phrase orword thatshe used is

popularatthattimeinIndonesia,suchas,“belike”and

“throwback”.ManyInstagram usersinIndonesiause

thosephrasestoexplainthephoto.Theexampleis

“waitingboyfriendcomeslatebelike...”explaininghow

she annoyed.The word “Throwback”is to remind

something.OneofIndonesianactreeses,@cutsyifaa,

usesthiswordinhercaption,

“Throwback#FestivalFilmBandung2017….”

uploadedonNovember,12017.

DianPelangialsousesthosephrasesinsomephotos

todescribeinhercaption.Hercaptionis“Waitingfor

touch down be liiiike..Selfiee”uploaded on August

2017 to describe herfeeling waiting forthe plane

landing.Meanwhile,she writes throwback in her

caption “Throwbackto a dayatEco Pesantren DT

watchingmyfriendslearned.....”whichisuploadedon

November22,2017.

DianPelangiisoneofdesignerinIndonesia.

Sheisquitefamous.So,shehasmanyfollowersinher

Instagram account. Some of her followers give

commenttoherpost.However,theyalmostneverpay

attentiontohercaption.Mostly,theyonlypayattention

toherphotosorvideoswithgivingcomment“cantik

sekali”(verybeautiful).From thiscase,thisstudywill

find out the reaction of followers towards Dian

Pelangi’s caption,especially the caption containing

code switching.Because she always switches her

languageonwritingcaption.

Somepreviousstudieshadalreadyanalyzed

theuseofcodeswitchinginasocialmediaorsocial

networking.Oneofthem isjournalfrom Clarosand

Isharyanti (2009). Their study analyzed the

conversations among 12 non-native speakers in a

chatroom.Theirstudyfocused on the conversation

amongtheparticipantsortwodirections,whilethis

studyisfocussingononeperson(onedirection),Dian

Pelangi.TheirstudyisincludedinsynchronousCMC

whilethisstudyisincludedonasynchronousCMC.

Theoneofpreviousstudiesaboutperception

towardscodeswitchingwasfrom Zhiganova(2016).

The subjectin this journalwas German speaking

community.Thisjournalaimedtofindoutwhatsocio-

cultural values English conveys and how native

speakers notice the presence of English-inserted

elementsinanadvertisement.Thefindingshowedthat

code-switching to English is considered a complex

phenomenon thathas both positive and negative

aspects.

Dian Pelangimostly switches herlanguage

whilewritingthecaption.Therefore,thisstudytriesto

fillthegapbypromotingtheattitudefrom herfollowers

towardsthecodeswitchingofDianPelangiwhether

positiveornegative.Thetheoriesthatareusedinthis

studyare English as an internationallanguage and

languageprestige.Thosetheoriesarerelatedwiththe

answerfrom thefollowersofDianPelangi.

Englishhasdevelopedasthegloballanguage

(Akynova&etal.,2014).Manypeopleineverycountry

knowmoreorlessaboutEnglishlanguage(Hossain&

Bar,2015).They can read English magazine or

understandEnglishsong.Roux(2014)statedthatit

alsobedominantlanguageforinternationalbusiness,

technology,science,andacademia.Fortheacademia,

there is an English subjectin schoolsystem in

Indonesia,Kazakhstan,Yoruba,andIsraeli(Ayeomoni,

2006)(Crystal,2013)(Akynova&et.al,2014)(Shay,

2015).So,thereisnoadoubtanymoreifEnglishis

interationallanguage.

Crystal(2013)said thatpeople alloverthe

worldreliedonEnglishfortheireconomicandsocial

well-being.Thelanguagehasinfiltrateddeeplyintothe

internationaldomainsofpoliticallife,business,safety,

communication, entertainment, the media and

education.Forinstance,English has maintained its

standingwithinIndianpeople.Itusedwithinthelegal

system,governmentadministration,secondary and

higher education, the armed forces, the media,

business,andtourism (Crystal,2013).Englishisused

inmanyfieldstocommunicateeasierbetweenpeople



intheentireworld.Moreover,80percentinformation

electronicallyinthisworldiscurrentlyalsoinEnglish.

Figures ofthis kind relay to two kinds ofdata:

information stored privatelybyindividualfirms and

organizations, such as commercial businesses,

libraries and securityforces;and information made

availablethroughtheInternet,whetherforsendingand

receiving electronic mail,participating in discussion

groups,orprovidingandaccessingdatabasesanddata

pages (Crystal,2013).Therefore,nowadays mostly

peoplealso useEnglishto sharemuchinformation

electronically.

According to Magro (2016) prestige in

sociolinguisticsistherespectgranted to aspecific

languagevarietywithinaparticularspeechcommunity,

inrelationtoothervarieties.Inotherwords,prestigeis

givingspecialattitudetowardsspecificlanguageina

particularspeechcommunity.

Labov (1996) and Holmes (2013) divided

prestigeintotwowhichareovertandcovert.Basedon

Labov (1996),overtprestige is connected to the

linguisticpracticesoftheculturallydominantgroup.

Meanwhile,covertprestigeislinkedtomembershipin

an elite speech community.According to Holmes

(2013),overtprestigeishappenedinpeoplewhouse

standardvarietywhichareratedhighlyonscalesof

educationalandoccupationalstatus.Inthemaintime,

covertprestigeisanoddterm thatisusedtoreferto

positive towardsvernacularornon-standard speech

varieties.Obviouslylikevarietiesarevalued orthey

wouldnotcontinuetobeemployed.Inotherwords,

overtprestigeismoreopenthancovertprestige.

METHOD

Thisstudyusesqualitativemethodtoanalyze

thedata.Suryana(2010)saidthattoanalyzethedata

usingqualitativemethod,thedatashouldbebasedon

afactwhichisfoundinthesocietyorfieldthenbuiltas

theoryorhypotheses.WeiandMoyer(2008)stated

thattheknowledgeisobservedandrecordedbythe

researcher. Therefore, qualitative method is

appropriatemethodforthisstudytocollectandalso

analyzethedata.ThesubjectofthisstudyisDian

Pelangi.She is famous and talented designer.Her

carrierhasalreadygoestointernational.Shehasa

verified Instagram accountthatis followed by 4.8

millionpeople(lastseenDecember,2017).Thesource

ofthedataforthisstudyisfrom thefollowersofDian

Pelangi.Thedataisinformationfrom thefollowers

whoparticipatetoanswerquestionnaire.Therearesix

participants aged 17-47. This data is important

because the researcher can see the attitude of

followersofDianPelangitowardshercaption.

Table1.Participants

Thenameof

users

Theageof

users

User1 17

User2 21

User3 22

User4 25

User5 27

User6 47

In the questionnaire, there will be two

questions of multiple choice which produces

quantitativedata,onequestionwithshortanswer,and

two questions with long answer.Aftergetting the

answerofparticipants,thisstudyemploysthreesteps

toanalyzethedatawhicharedatacondensation,data

display,andconclusiondrawingorverification(Miles

andHuberman,2014).

ANALYSIS

This section willshow the resultand the

discussion of the follower’s attitude towards the

captionofDianPelangi.Thefirstresultisaboutthe

choiceofcertainlanguageinDianPelangi’scaption

andthereasonwhytheychooseit.Thesurveyanalysis

hasshowedthatthehalfofparticipantspreferDian

PelangiemployesEnglishwiththeotherlanguageand

theotherhalfofparticipantchooseDianPelangiuse

only one language.Two participants prefer Dian

PelangiusesonlyIndonesialanguagewhenshewrites

caption whereasa participantchoosesonlyEnglish

language.Thedatabelow willbeshowedthereasons

whytheparticipantspreferDianPelangionlyuseone

language.And also,thischartbelow willshow the

finding.
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Figure1.Thefindingresult

1)EnglishisInternationalLanguage

The firstparticipantchooses Dian Pelangi

employesonlyEnglish languagebecauseEnglish is

internationallanguage.Below isthestatementoffirst

participant.

(1)Karenabahasainternasional.(Becauseinternational

language)

2)IndonesiaisUnderstandableLanguage

(2)Ichoosebahasa(Indonesialanguage).Itwillbe

moreunderstandableforthereaderswhomajority

used Bahasa to comprehend Dian Pelangi’s

caption. Her language is rich of difficult

vocabularies which most of netizen don’t

understand because all her followers have

differentbackgroundofstudy.

(3)Karena paling paham pake Bahasa Indonesia.

(Because more understand using Indonesia

language)

In contrary,third and sixth participants are

preferDianPelangiuseonlyIndonesialanguagewhile

witinghercaption.Thereasonisdifficulttounderstand

DianPelangi’scaptionintheotherlanguageexcept

Indonesia language.The caption of Dian Pelangi

containswordsorphrasewhichiscomplicatedwhen

herfollowersto read.Moreover,herfollowershave

differentknowledgeorbackgroundofstudy.So,there

willbefollowersdonotunderstandwithhercaption.

Three participants agree if Dian Pelangi

switchesherlanguagewhilesharinghercaption.They

havedifferentreason.Thereasonsarefollowing.

3)InternationalFollowers

DianPelangiisadesignerthathadalreadygo

internationalforhercarrierinfashionfield.Sheever

showed herwork in New York Fashion Week and

Singapore Fahion Week.So,the followers ofDian

Pelangiarenotonlyfrom Indonesiabutfrom other

country.Thatiswhy,thesecondparticipantbelievesif

DianPelangibetterchangesherlanguagewhilewriting

caption.Therefore,herfollowerswhoarenotcome

from Indonesiawillunderstandthemessageofher

caption.

(4)KarnafollowersdiantidaksemuaorangIndonesia.

(Because Dian’s followers is not only from

Indonesia)

4)TheCaptionsareVarious,NotMonotonous,and

Readable

(5)Biarbervariasidangamonoton.(Inordertovariant

andnotmonotonous)

(6) Sama-sama enak dibaca.(The languages are

readable)

These reasons are from forth and fifth

participants.TheylikeDianPelangiwhenswitchher

languagesbecausein orderto thelanguagein her

captioncanbevariantandnotmonotonousso,the

followerisnotboredwhilereadingthecaption.Thelast

reasonisthelanguagesarereadable.Inotherwords,

whenDianPelangimixedherlanguagewhilewritingthe

caption,someofherfollowerswillenjoyreadingit.

The second finding is about whether the

caption of Dian Pelangi is positive or negative

depending ontheparticipants.Thechartbelow will

illustrateit.

Figure2.Thefindingresult

Thegeneralperceptionoffollowerstowards

DianPelangi’scodeswitchinginhercaptionispositive.

Theyview itinagoodattitude.Thefollowingpositive

statementwillbementioned.

1)CodeSwitchingisNotProblem

(7)Karenatidakadamasalah.(Becauseitdoesnot

matter)

Thefirstparticipantassumesthatthereisno

problem ifDianPelangiswitcheshercodeaslongas

she doesnotbreakthe grammaticalrulesand the

structure ofthose languages.The followers should

allow hertoswitchhercodebecauseitwillshow the

creativitytowardsusinglanguagesandshehasthe

rightto use anylanguages because itis herown

Instagram account.



2)NewKnowledgeforFranceLanguage

The second participant believes that her

followers be knowledgeable aboutFrance language

eveninawordorphrasethroughDianPelangi’scaption.

Theyalsodonotneedtoworryaboutthemeaningofit.

Because,Instagram hadalreadyprovidedtranslatetool

underthecommentcoloumn.Thus,theycantranslate

intolanguagethattheywant.So,theyhavenew word

orphraseofFrancelanguagethroughreading Dian

Pelangi’scaption.Thepositivestatementofsecond

participantisfollowing.

(8)KarenatidaksemuaorangIndonesiamemahami

bahasa Prancis dan di Instagram sudah

disediakantranslatedibawahkolom komentar.

(Because notallherfollowers is Indonesian

peoplewhounderstandFrancelanguageandin

Instagram,thereisatranslatetoolbelow the

coloumnofcomment)

3)LanguagePrestige

Theprestigeoflanguageisoneofthepositive

reactions from sixth and forth participant. Sixth

participantthinksthatwhenDianPelangiswitchesher

languagesiscool.Meanwhile,thefourthparticipant

reveals that Dian Pelangi can show that she

understands some languages and she has a good

quality of using languages through mixing some

languagesinhercaption.Sothat,DianPelangiinthe

eyes of her followers looks more prestige and

impressivewhen shecan switch ormixwellsome

languagesinhercaption.

(9)Karenaterlihatkerenhehehe.(Becauseitlooks

coolLOL)

(10)Positifkarenaitumenandakandiasedikitbanyak

memahamibeberapabahasayangdiaplikasikan

dalam caption2nya dan menunjukkan bahwa

kualitasdirinyabaik.(Positivebecauseitshows

sheknowsabitmoresomelanguageswhich

appliesonhercaptionandpresentsthatquality

ofherlanguageisgood)

4)TheCaptionisNotMonotonous

(11)Tidakmonoton,menyesuaikanlokasi.(Itisnot

monotonous,adaptingalocation)

The fifth participantbelieves thatitis not

monotonouswithviewingalocationwherephotoor

videoistaken.DianPelangieverpostedaphotowhere

photoistakeninParisso,sheputaFrancelanguage

phraseorsentenceinhercaption.Besideherfollowers

knowaboutFrenchlanguage,theyalsonotboredwhen

reading hercaption.Because the language is not

monotonous.

Incontrary,thereisaparticipantsaysnegative

whenDianPelangiswitchherlanguagewhilewriting

hercaption.The negative statementis mentioned

below.

1)LanguageComprehension

ThethirdparticipanthasopiniifDianPelangi

switches her language using English and France

language,itwillmake herfollowers is difficultto

understand.Theinformationwhichiscarriedthrough

captionisnotdeliveredwell.Itisbecausenotentirely

the followers ofDian Pelangiemploy English and

Francelanguage.Inconclusion,thethirdparticipant

preferwhen Dian Pelangionlyemployed Indonesia

languagetowritehercaption.

(12)NotalltheDianPelangi’sfollowersareabletouse

English,moreoverFrench.Itwould make in

deliveringinformationthroughhercaptionisnot

easily understandable for the readers/dian

pelangi’sfollowers.

Theresultoflastfindingisaboutiftheyare

DianPelagi,whatlanguagetheyusetowriteacaption.

TherearethreeparticipantswillemployonlyIndonesia

language to inscribe caption.There is only one

participantwilluseEnglishlanguagewhoisthefirst

participant.Then,therearetwoparticipantswillswitch

theirlanguagewhiledescribingtheircaption.However,

thelanguagethattheychooseisdifferent.Thesecond

participant willprefer mix English and Indonesia

language.Meanwhile,thefourthparticipantisgoingto

switchthreelanguageswhichareIndonesia,English,

andArabiclanguage.

Inthissection,itwillbediscussedallofthe

results.Basedonquestionnairewhichisansweredby

sixparticipants,halfofparticipantspreferDianPelangi

switch herlanguage while writing hercaption.The

reason is various.The firstreason is international

followers.Itmeans herfolloweris notonly from

Indonesia,butalsofrom othercountry.Therefore,itis

betterifDianPelangiswitchherlanguage.Thenext

reasonisthecaptionsarevarious,notmonotonous,

andreadable.HerfollowerpreferDianPelangiswitches

hercaptionbecausethelanguagewillbevariousand

notmonotonous.So,thereaderisnotboredwhenread

hercaption.Moreover,herfollowersenjoyreadingthe

caption.TwoparticipantspreferDianPelangiemployes

Indonesia language. The reason is Indonesia is
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understandablelanguage.Mostofherfollowersare

from Indonesia,so ifDian Pelangiuses language

exceptIndonesia language,her followers willnot

comprehendthemessagefrom hercaption.Moreover,

DianPelangialwaysusescomplicatedword.Therefore,

herfollowersdifficulttounderstandthecaptionand

also they have different background of study.A

participantprefers ifDian Pelangiapplies English

language.Itisaninternationallanguage.Nowadays,in

this world,English language becomes globallingua

franca.Roux(2014)andCrystal(2013)statedthatit

alsobedominantlanguageforinternationalbusiness,

technology, science, academia, the international

domains of political life, safety, communication,

entertainment,andmedia.Inhercaption,DianPelangi

usessomeEnglishwordstocommunicatewithher

followers.Crystal(2013)alsostatedthat80percent

informationelectronicallyinthisworldiscurrentlyalso

inEnglish.Figuresofthiskindrelaytotwokindsof

data:informationstoredprivatelybyindividualfirms

and organizations,such as commercialbusinesses,

librariesandsecurityforces.DianPelangiusesEnglish

languagesevenswitchingwithotherlanguagestodo

commercialbusinessesinherInstagram.Sheworks

withmanyfamousbrandstoadvertisethem bywriting

good some words in her caption.However,that

participantprefers ifDian Pelangionlyuse English

language.

The second finding, most of them, five

participantssaidpositivetowardsDianPelangidoes

code switching in hercaption.Theyhave different

reason.The firstreason is code switching is not

problem.Thefirstparticipantuttersitdoesnotmatter

ifDianPelangiswitchesherlanguage.Shehasaright

touselanguagethatshewantsbecauseitisherown

Instagram account.Thesecondreasonisthecaptionis

notmonotonous.Itcomesfrom fifthparticipantwhich

isstateditisnotmonotonouswithadaptingalocation

wherethephoto istaken.Thethird reason isnew

knowledgeforFrancelanguage.Thesecondparticipant

notedwhenDianPelangidoescodeswitchinginher

captioncanaddnew knowledgeaboutthelanguage

thatsheusedforthereaders.Becauseifthereadersdo

notknowthemeaningofthecaption,theycanusethe

translatetoolbelowthecoloumnofcomment.So,her

followerswhodonotkowthemeaningofFranceword,

theyautomicallyknowit.Theforthreasonislanguage

prestige.Itisoneofthepositivereactionsfrom her

followers because theygive respectgranted to an

Englishlanguage(Magro,2016).Thesixthparticipant

assumedthatitiscoolwhenDianPelangimixessome

languages in her caption. Moreover, the forth

participantsaid Dian Pelangican show the ability

understandingmoreandlesssomelanguageswhichis

appliedinhercaptionanditshowsthatherqualityof

languageisgood.ThekindofprestigeofDianPelangi

is overtprestige.She is smartenough uses some

languagesinhercaption.RelatedwithHolmes(2013),

overtprestigeishappenedinpeoplewhousestandard

varietywhichareratedhighlyonscalesofeducational

andoccupationalstatus.Inaddition,Indonesiapeople

believeifthereisapersonwhomasteredinforeign

language, such as English, indicates that the

interlocutoris an intellectualand educated person

(Anzaska,2017).Therefore,forherfollowers,Dian

Pelangilooksprestige and impressive while writing

caption using herability to switch the languages.

However,aparticipant,thethirdparticipant,assumed

negtaiveifDianPelangidoescodeswitchinginher

caption.Thereasonislanguagecomprehension.Not

allthefollowersofDian Pelangiareableto speak

English and France.Itwould make information or

messageinhercaptiondidnotdeliverwell.

In the last finding,the participants must

choose whatlanguage thatthey willapply in the

captioniftheybecomeDianPelangi.Theansweris

quiteinteresting.AparticipantselectsEnglishlanguage.

Two participants prefer Dian Pelangidoes code

switching.ThefirstismixingbetweenIndonesiaand

language.ThesecondisswitchingamongIndonesian,

English,andArabiclanguage.Meanwhile,thehalfof

participants chooses Indonesia language to write a

caption.So,itmeansIndonesialanguageistheoneof

languagesisstillpreferredbyDianPelangi’sfollowers.

CONCLUSION

Themostreaction ofherfollowerstowards

DianPelangiswitchedherlanguagewhilewritingher

captionispositive.Theirpositivestatementsarecode

switchingisnotproblem,new knowledgeforFrance

language,languageprestige,and thecaptionisnot

monotous.But,thereisaparticipantsaiditisnegative

becauseoflanguagecomprehension.Additionally,half

of participant prefers if Dian Pelangimixes her

language.Thereasonsareinternationalfollowersand

the captions are various, not monotonous, and

readable.Meanwhile,halfofparticipantprefersDian

Pelangiuseonlyonelanguage.ThereasonisEnglishis

internationallanguage.The others are Indonesia is

understandable language.In the last finding,the

participants have to choose language for writing

caption if they become Dian Pelangi. Half of

participants choose only Indonesia language, a

participantchoosesEnglishlanguage,andtherestof

participantchoosescodeswitching.Inconclusion,the

mostreactionofherfollowerstowardsDianPelangi



does code switching while writing hercaption is

positive.However,themostoffollowerspreferDian

PelangiusesIndonesialanguagetowritehercaption.

So,thisstudysuggeststhatshehastobemorecareful

to choose the words.In order to her followers

understandthemessageandinformationinhercaption. ThemostreactionofherfollowerstowardsDianPelangiswitchedherlanguagewhilewritinghercaptionispositive.Theirpositivestatementsarecodeswitchingisnotproblem,newknowledgeforFrancelanguage,

languageprestige,andthe
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